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SNACKING AND CONVENIENCE 

DRIVES INNOVATION

IN CHEESE







DON’T TALK MONEY, POLITICS, RELIGION

FOOD



REALLY???

THIS IS ROLLING 

OUT NOW!





STOP DEFENDING ME!

TELL MY STORY!

MAKE ME CONVENIENT! 



H.M.R.

HOME MEAL REPLACEMENT





DINING AT RETAIL HAS 

DISRUPTED CONSUMER 

PACKAGED GOODS



















FRESH 

SNACKING

DRIVES 

INNOVATION

























MILLENNIALS FIND FUNCTION IN SNACKING

 WHAT MILLENNIALS SAY ABOUT SNACKING:

 78% Keeps them full between meals

 64% An affordable way to replace meals

 56% Satisfy a craving

 39% Get energy

 29% Available

 27% Boredom

 20% Healthier than eating three large meals a day

 17% Stressed

 14% Too busy for traditional meals 
Source: Mintel



FACTORS INFLUENCING SNACK 
CHOICE:

#1 TASTE = 80%

#2 NUTRITION AND HEALTH = 52%

#3 CONVENIENCE = 49%

MILLENNIALS ARE ALSO LOOKING FOR WHOLE FOOD INGREDIENTS:
• WHOLE GRAINS = 43%

• REAL FRUIT = 42%

• NUTS = 39%

SOURCE: JANUARY 2017 ONLINE SURVEY BY WELCH’S GLOBAL INGREDIENT GROUP, N=300



BESIDES VALUING REAL FRUIT, 

AMERICAN MILLENNIALS WHO 

SNACK ALSO PREFER TO KNOW 

THE ORIGIN OF THE FRUIT IN THEIR 

SNACKS.

68% OF SURVEY RESPONDENTS 

SAID IT WAS IMPORTANT FOR 

THEM TO KNOW WHERE THE 

INGREDIENTS IN THEIR SNACKS 

COME FROM.

SOURCE: JANUARY 2017 ONLINE SURVEY
BY WELCH’S GLOBAL INGREDIENT GROUP
N=300





FROM MOTHER NATURE
TALK ABOUT THE COWS, THE FARMS AND THE FARMERS



FOCUS ON THE INGREDIENTS
TASTING FLAVOR; INDULGENCE; ADVENTURE; SOURCING



CRAFT PROCESS
“ARTISAN, BATCH, HAND MADE



LIMITED EDITION AND SEASONAL
CREATE AN URGENCY TO PURCHASE



























SEALED CUPS 

CONTAINING 

GREEK

YOGURT, 

CRÈME FRESH 

OR RICE 

PUDDING. 

WHY NOT 

CHEESE???



























































IT’S TIME TO SNACKIFY

#1 TALK ABOUT THE COWS, THE FARMS AND THE FARMERS

#2 FOCUS ON THE INGREDIENTS

#3 DESCRIBE THE PROCESS

#4 CREATE AN URGENCY TO PURCHASE



“Most people will tell you what you 

cannot do. You must have thick skin. 

Expect no a lot. But don’t stand for it.”

Andria Long, vice-president of 

innovation and consumer insight for 

Johnsonville



“Innovation is risky. Failure rates are high. 

You must be comfortable with ambiguity 

and uncertainty and using your best 

judgement. You are not always going to 

have the answers.”

Andria Long, vice-president of innovation 

and consumer insight for Johnsonville



“You need to disrupt, challenge and 

change. Whenever you see a successful 

business, someone once made a 

courageous decision.”

Andria Long, vice-president of 

innovation and consumer insight for 

Johnsonville



THANK YOU 

PLEASE SIGN UP FOR YOUR 

DAILY DOSE OF DAIRY 

AT 

BERRYONDAIRY.COM


